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BEHAVIOR AND SATISFACTION OF THE THAI TOURIST TO THE
FACTORS ON THE MARKET FOR THE TOURISM AT BANGKLA

FLOATING MARKET,CHACHENGSAO PROVINCE
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ABSTRACT

This research study The objectives of this research was to study the tourist market factors
and the behavior of tourists in Thailand Bangkla floating market tourist. chachoengsao
province. To study the relationship between tourists and tourist market factors and
behaviors. . Including the relationship between the marketing mix to the behavior of tourists. The
subjects in the study were 150 tourists from Thailand was used to collect data for this study were

used to analyze the data frequency, percentage, mean and standard deviation.

Findings revealed the following that Most of Thailand's tourists. More female than
male Graduate degree Self-Employment The average income is less than 10,000 baht mostly been
traveling for the first time. The purpose of the tour is on vacation for the holidays. Vehicles
traveling in the car. By Family Most do not stay overnight Thailand tourists are satisfied in the
marketing mix. At a high level Considering it was found that Product The samples were satisfied
in traveling to this area. Overall, the high level Experts were highly satisfied with the tourist
attractions in Bangkla floating market tourist. chachoengsao province. Overall, the high level.
Promotion policy The samples were satisfied with the trip to Bangkla floating market tourist.
chachoengsao province. Overall, the high level Sample. The marketing mix factors are

satisfied. The first price is the boat. take visitors along the Nature at the Fair Productat the




highest level, the price was high. The distribution channel at a high level. Marketing Promotion at

a high level.

Sexual satisfaction of tourists from Thailand to the marketing mix. Tourism market
Bangkla floating market tourist chachoengsao province. There is a relationship in terms of price,
restaurants, souvenir price and cleanliness age to the satisfaction of tourists from Thailand to the
marketing mix of tourism in Bangkla floating market tourist. chachoengsao province. Well
correlated in terms of value and uniqueness of the place. Plans local store Travel Service
Center The information officer of And the promotion of tourism The satisfaction of tourists from
Thailand to the marketing rmx There was no correlation Career satisfaction of tourists from
Thailand to the marketing mix. There was no correlation Income to the satisfaction of tourists
from Thailand tourism marketing mix factors. Well correlated in terms of value and uniqueness

of the place. Plans local store And a tourist center.

Sexual behavior of tourists from Thailand to factor in the marketing mix bangkla
chachoengchao province. No relationship. Age to the satisfaction of tourists from Thailand to
factor in the marketing mix. What is the relationship The nature of the tour Most of you come
with? The satisfaction of tourists from Thailand tourism marketing mix factors. The relationship
between the objectives, what makes you come to the market in Bangkla floating market tourist.
chachoengsao province. Most styles come with one. Career satisfaction of tourists from Thailand
to the marketing mix tourism market. The relationship between the experience of coming to this
market. And what purpose you are traveling to this market. Vehicles used to traveling. Income to
the satisfaction of tourists from Thailand to the marketing mix. What is the relationship of the
vehicle used to come to market. The satisfaction of tourists from Thailand to the marketing
mix. The relationship between the subject of a famous tourist attraction. A valuable and
distinctive place. Comfort of accommodation A natural A shop selling souvenirs to buy in
bulk. The sale price of the purchase to the others. The boat Plans local store The advocates
say And the promotion of tourism What purpose you and your family to visit the floating market
of this. On the marketing mix There was no correlation Vehicles used to come to the market in
the marketing mix factors. There was no correlation Most of the nature of the tour. Would you

like to come with me to the marketing mix factors are interrelated. In terms of cleanliness.




